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Want to generate 
more fans & follow-
ers, sell more music 
and encourage more 
shares? Have you con-
sidered making changes, 
but you don’t have the time to 
learn how? I get it. I’m here to 
help.

 Learning about social marketing, on top of 
everything else you’ve got going on in your life prob-
ably feels like a pain in the ass. After all, you’re already 
spinning a lot of plates! I know that social media mar-
keting can be seriously confusing especially when you 
don’t have the time to invest in learning about it. I also 
understand that even though I love the marketing field, 
it doesn’t necessarily mean that you do as well. That’s 
why I’m simplifying the process for you. The reason is 
that I want you to win. I want you to succeed at what-
ever it is you’re striving for. I want you to have the big-

gest gains with the 
smallest effort.
In the spirit of trust, 

I’ll share this infor-
mation with you, since 

2013: 

Drum Talk TV has been getting 
900% more online reach and 
engagement than all the oth-
er media companies covering 

drumming combined. That in-
cludes Modern Drummer, Drum! 

(they’re gone), Drumhead, Rhythm, Tom Tom, Drum 
Channel, Drummer World and the rest. This was due 
to strategies which I developed and taught both within 
and outside the music industry. Now that I’ve shared 
this juicy piece of information and you can see that I 
know what I’m talking about, I hope you will trust my 
advice. 

HOW TO IMPROVE YOUR SOCIAL
MEDIA MARKETING

By Dan Shinder

BUSINESS GROWTH
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Let’s move forward. In this article, you’ll find 5 simple 
strategies which would help you get better results in 
what you love doing. It doesn’t matter the field you 
are in, these tips and advice will better equip you to 
have better productivity.

#1: CREATE UNIQUE HASHTAGS

Branding your content with your own unique hashtags 
can help get your idea/event/product/music/ to catch 
on, and in some cases, it can make your content go 
viral. Creating a specific hashtag for your content gives 
people an easier way to find and share what you have 
to offer. In principle, what I am trying to say here is 
that, you need to create your own unique hashtags 
that are consistent with your brand, and yes, you are 
a brand. Many people don’t know it, but they are a 
brand as long as they have content and service, it just 
remains for them to actually embody their brand and 
then market it. 

There are many ways to master the skills of hashtags 
and to properly utilize them. The first thing to do is be 
sure to keep them unique to your brand. For example, 
if I give lessons, I would use #tags such as #shinder-
paradiddles, #shindergroovebeats, #shinderlessons, 
and so on.

The chances are no one else will use these tags. This 

means if someone clicks on or searches them; it will 
only bring up my content. This is key because it makes 
you exclusive, it showcases just you as opposed to us-
ing hashtags that aren’t unique which when searched 
or clicked on, bring up a lot of other services asides 
yours.

This helps with the discovery factor of people finding 
content they didn’t know you had, but by using the 
same relevant hashtag, you become discoverable. 
You can then search your own hashtags in the “Pub-
lished Posts” section under “Publishing Tools” of your 
Facebook Fan Page. You’ll then be able to compare 
which posts are working better than others as far as 
which one has the greater reach, more comments and 
shares. Also, before I forget, you DO have a fan page, 
yes? It’s very crucial, get one.

#2: MAKE THE FIRST 10 SECONDS COUNT

The first 10 seconds of your video must get people’s 
attention. The truth is people want value and/or en-
tertainment. They also want to be impressed and they 
will not stay long on your video if something doesn’t 
captivate them. Here’s one unfortunate fact, begin-
ning with a long wispy and artsy intro will just make 
people move on without giving it a second thought. 
Sad, but true. 

Don’t waste 10, 20, 30+ seconds with logos of what 
brands you use. It wastes time 
and it’s not compelling to the 
viewer. If you want to show 
those brands some love, have 
them on the bottom of the 
screen the first 10 seconds 
while you are in frame groov-
ing or blazing away. I under-
stand wanting to show the 
love, but truth is …psssst … 
no one cares. Don’t waste the 
most valuable first 10 seconds 
of the video on anything that 
doesn’t command attention.
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One last thing on video that should be noted is this: 
The average watch time is one minute or less. Howev-
er, Facebook says they will show it to more people if 
it’s three minutes or longer. This means you’ve got to 
remember the ten-second rule, as well as the average 
watch time. If the most compelling part of the video 
is at 1:45 or 2:17, most people won’t make it there. 
Make your first 10 seconds count.

#3 UNDERSTAND YOUR AUDIENCE

Be objective about your own content and understand 
your audience. You’ve got to know who it is you’re 
connecting with. Don’t just think all your sh%t is cool 
and put anything out there, that’s unrealistic and it 
will get you nowhere. Seriously, be very objective and 
don’t rely on your friends’ opinions, because they will 
tell you it is cool when it’s not just because you are 
their friend. It is better when it comes from strangers 
as they will be more objective being that they are not 
concerned about your sensitivities. What I mean is 
that while we all want to believe our stuff is cool, and 
it will be to some, everything we post is subjective. So, 
for instance, when people ask, “What’s the best ride 
cymbal for metal?” or “What are the best heads for 
funk?” or “What sticks should I use?” No one can an-
swer that for you. It’s like asking, “What’s the best TV 
show?” or pizza, or whatever. It’s different for every-
one. I am not saying to conform to your followers but 
create what they seem to like most about what you do, 
and then offer more of it.

#4 ALWAYS BE GENUINE

You should always mean what you say (or play) and 
say what you mean. This may sound obvious, but I 

know it’s not always easy to do when you are specif-
ically trying to create content that others will like. It 
can sometimes feel like creating effective posts means 
to be fake and contrived. If you’re an introvert, it can 
feel even worse because you may feel like the real you 
won’t get the attention needed and so you may have 
to be someone other than yourself. I get it, but there 
is a way to make social media content that will go far, 
and all the while you can still maintain your integrity. 

Social media marketing has to be a balance of personalized 
content with effective strategies. People will appreciate 
you being real but don’t forget to humanize the experience. 
Ask people questions in your posts that resonate with what 
you’re promoting. Don’t just talk at them and hammer them 
with your next gig, your new lesson, products you endorse, 
etc. Be inclusive, be inspiring and always be genuine.
In a nutshell, I know you’re busy, and you need to make the 
most out of what little time you have but trust me, you can 
do this. Social media is undoubtedly one of the best ways to 
grow your audience and gain the results you’re looking for. 
Follow the tips above and watch it work for you. Like I said 
at the beginning of the post, the aim is to get your maximum 
results with very minimal effort put in.
Small changes = Better results.

Written by
Dan Shinder
Founder, CEO, Executive Producer & Host of Drum 
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www.SocialMediaMarketingForMusicians.com


